Advertising & Marketing Communications Yr 1
Learning To Learn


INDIVIDUAL  CA :  Essay: 35%

Submission Date:
Thurs 12th Dec
Lecturer:  Bairbre Brennan


Requirement

You are required to write a critical and discursive essay, on one of the topics listed below. Your essay must be logical and balanced and work towards a coherent conclusion(s).  Your finished essay should reflect a balanced view of the literature in this area.  (Approximate word count 1500 words, excluding bibliography.  All Essays should be typed using Aerial Font 12 and 1.5 line spacing).  Although the submission date is end of term, students must engage in the process on a weekly basis. You must pass this assessment to pass the module!
Topics:

“Ultimately, the value of any formal code of ethics rests on how it is used by organizational managers and members”.
Dyck, B & Neubert M, (2009)  Principles of Management p153, South-Western (Cengage), USA.

or
“Globalisation is a powerful worldwide force that has brought significant benefits to many peoples. Its benefits, however, have not been universally distributed.”

Steiner, G.A. & Steiner, J.F. (2005); Business, Government and Society: A Managerial Perspective, McGraw-Hill, New York. 
or
“The social responsibility of business is to make a profit.”

Friedman, M. (1962); Capitalism & Freedom, University of Chicago Press, IL.  

or
“Concentration of ownership of the media is high and increasing.” 

Chomsky, N. (1989); Necessary Illusions: Thought Control in Democratic Societies, London: Pluto Press

Essays will be assessed on the following bases;

· Quality of research and critical analysis

· Appropriate citation of references and complete Bibliography
· Structure and flow of discussion and use of paragraphs

NB!  Please remember this module is 100% CA and there are 3 other components to CA – Interview (20%),  Group presentation (35%) , and Library Workshop (10%).
